Interactive Media Key Stage 5 – Curriculum Map
	
	Year 1
NCFE Level 1 Technical Award in Interactive Media


	Autumn 1
	Unit 1 Investigate Interactive Media Production
Explore a range of interactive media products and their associated techniques and processes which include:
· Features – navigation, links, hit counters, help, multimedia, leader boards, levels, power-ups, credits
· Target Audience – age, gender, lifestyle
· Processes – storyboards, mood boards, wireframes, scripts, risk analysis, flow charts, coding, testing
· Techniques – sound editing, animation, video editing, image manipulation, interactive media authoring software

	Autumn 2
	Unit 2 Plan and prepare for an interactive media product
Students will understand how to produce an interactive media proposal by investigating existing proposals that could include:
· Descriptions of ideas
· Target audience
· Profiling
· Tools/Techniques
· Intended platform for the product
· Design aspects – images, page layout
· House style
· Interactive media features – video content, audio content, image sliders, links, polls, maps
· Non-interactive features – images, text, backgrounds, banners, logos

Students will choose between two potential briefs:

Option A

Use Construct 3 games design software to design and make a simple working game. Students should have a working demonstration of the game, with characters, animations, and a HUD.

Option B

To create a simple website on a subject that they are familiar with. The website must have a menu, interactive elements and have an aim. 



	Spring 1
	Unit 3 – Development and production of an Interactive Media product

Understand how to use appropriate software for the development and creation of an interactive media product and its assets.

Learners will understand how to use appropriate software and hardware for the development and creation of an interactive media product in response to the above brief.

Must include:
· Directory/folder structures
· File types and exporting options
· Software solutions and associated tools
· The need for different audiences

Unit 4 - Present and promote an interactive media product

The learner will: 
· Understand how to promote their skills and present an interactive media product in the creative media industry 
 
The learner must know about: 
· methods of presenting interactive media products   methods of professional promotion  the intended audience

Learners will need to investigate: 
 
· different types of presentation, such as digital portfolio/CV, online presence, promotional video, viral marketing, interactive showcase etc
· the audience for their presentation  methods of self-promotion, eg exhibition, web presence. 
 
Learners will need to plan how to present and promote their own interactive media product
Evidence could include: 
 
· annotated screenshots
· presentation
· video recording with commentary
· digital or interactive presentation
· poster
· leaflet
· audio-visual narrative
· blogs/vlogs
· e-flyer/email
· podcasts.

	Spring 2
	

	Summer 1
	

	Summer  2
	Learning outcome 2 
 
The learner will: 
 
Present an interactive media product and promote their skills 
 
The learner must demonstrate: 
 
· methods of presenting an interactive media product
· methods of promoting their skills 

The learner will: 
 
Review the presentation and promotion of their interactive media product 
 
The learner must evaluate: 
 
· the format of the interactive media product
· feedback




